Advertising

Reading

Advertising, by its simplest definition, is any method of calling the public’s attention to a
product or a service without person—to—person selling. Its a form of salesmanship that

distributes a selling message to many people at one time, and television is by far the most
effective medium for advertising.

In a TV commercial the advertiser is trying to persuade you to go out and buy a particular
product. He/She wants to make you feel that you really must have it. To do this, he/she uses a
number of different effects. Here are some of them:

You can see the whole lesson from your teacher,please ask them to send it to you before the class.

THFALENIF LY R SR HE R U BZ A KFEEL,

iTaII?r

ENGLISH

FYSAVRRFERAI—-IV



